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Metodiskas izstradnes praktiskais pielietojums: Macibu metodiskais materials paredzets
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PIKC ,,Daugavpils dizaina un makslas vidusskolas “Saules skola™ macibu priekSmeta
“Profesionala svesvaloda” skolotajiem

Uzskates un citi macibu Iidzekli: metodiskais komplekss sastav no prezentacijas, darba lapam,
praktiska darba uzdevumiem un parbaudes darbiem atbilstosi macibu programmai
Metodiskas izstradnes aktualitate/novitate: izstradats materials nodrosinas skolotaju un
izglitojamo ikdienas macibu darbu efektivitati, nodro§inas izglitojamajiem iesp&ju apgiit

macibu priekSmeta standarta un profesiju standarta noteiktas kompetences.



SATURA RADITAJS

TEVADS ..ttt ettt ettt ettt ettt ettt et e e a e e a e e bt en e e st et e s tenaeenteeneeeneenteennans 4
1. TEMAS APGUVES STRUKTURA ......cocoooiiieteeeeeeeeeteeee e 5
1.1.  Macibu mérkis un sagaidamie reZultati ...........ccceereiieriiiniiinieiiieiece e 5
1.2. Temas saturs Un apguves PrOZIAMIMA ........ceveereerreerreruerseessensaesseersesssesseessesssesseessessaens 5
1.3, TEmas apgUVES VEITESANA. ....ccccuueeriiieiiiieriieeeiteeeitee et e ettt e ettt e st e e st e e sbeeesbeeesabeeeas 6
2. STUNDU TEMATISKIE PLANI ......cocoviiititiieieteteteieeereteteteiete ettt 8
2.1.  Stundas “Introduction to the topic “Mass Media”” plans........cccceceeeveeenieeiieeneenneennen. 8
2.2.  Stundas “Social media in our lives. Social media addiction” plans ............ccccoeeuenneee. 9
2.3.  Stundas “Social Media for Business” plans...........ccceeevereieeriienieeneenieeiesveesieesneens 11
2.4. Stundas “Social Media platform presentation” plans ..........ccceeeeeveeeieerreencieeneennens 12
SECINATUMI ..ottt ettt ettt ettt an s 14
LITERATURAS SARAKSTS ..ottt ettt 15
o 023 51 0 S0/ USRS 16



IEVADS

Komunikacija miisdienu sabiedriba ir kluvusi daudz sarezgitaka un kompleksaka - informacijas
procesi vairs nenotiek tikai ar personigu socialu kontaktu palidzibu. Miisdienu cilvéks dzivo
masu komunikacijas konteksta, kur ir noteikta domu izteiksmes un informacijas briviba, domu
apmainas atrums un atklatiba.

Tiesi intelektualais kapitals ir informacijas sabiedribas dzinulis un mérkis — bagatibas mérs ir
cilveka radosas sp&jas, nevis finansialais kapitals. Musdienas izveidojas jauna ekonomikas
sistéma, kura par vertibam klust jédzieni, idejas un veidoli, nevis lietas.

Bez masu komunikacijas nav iesp&jama privata dzive un profesionala darbiba. Masu mediji
ir sabiedribas izglitibas un audzinaSanas faktors. Radosie cilvéki plasi izmanto masu medijus,
lai sniegtu informaciju par sevi un savu radoSo produktu, bet ar1 lai ietekm&tu pirc€ju/klientu
izveli. Profesionalas svesvalodas stundas izglitojamie apspriez masu mediju iespgjas, salidzina

to iesp€jas radoso produktu attistibai.



1. TEMAS APGUVES STRUKTURA

1.1. Macibu mérkis un sagaidamie rezultati

1. Pilnveidot skol&nu izpratni par masu mediju lomu, to veidiem.

2. ledrosinat kritisku domasanu skolénu vidii — atbalstit skolénus viedokla izveide par
“medijpratibu”.

3. Mudinat skolénus prezent€t un apspriest dazados aspektus un izaicinajumus, ka ari

iesp&jamo ricibu, lai kaut ko mainitu socialo mediju lietoSanas ieradumos.

Sagaidamie rezultati péc valodas prasmém:

Valodas LasiSana/Reading KlausiSanas/Listening | Runasana/Speaking
pielietojums/ Rakstisana/Writing
language use

Papildinat vardu Lasit e-zurnala Klausities plasi Sagatavot

krajumu témai
“New mass media”,
pielietot jaunu
leksiku, diskut&jot
par aktualam
problémam, lasot
profesionalo
periodisko
literatiiru,
prezentgjot
sagatavotu

informaciju

rakstu mekl&t
informaciju péc

jautajumiem

pazistama cilvéka
(slavenibas)
uzstasanos ( publisko
runu), uztvert un
identificet specifisko

informaciju

prezentaciju péc
noteikta plana:
1zstradat
prezentacijas slaidus
un prezentet tos.
Atbildet uz
jautajumiem. Vertet
skolas biedru
prezentacijas,
pielietojot definétus

kriterijus

1.2. Témas saturs un apguves programma

T&mas apgiiSanai ir paredz€tas 8 macibu stundas (4 macibu nedélas). Témas programma tiek
sagatavota, nemot véra aktualo stundu sarakstu (2 stundas diena) . Informativs fails par t€mas
saturu, uzdevumiem un planotiem parbaudes darbiem gan izdrukas gan elektroniskaja formata

tiek izsniegts katram skolénam te€mas 1.stundas laika. Paraugfails ir pievienots 1.pielikuma.



Temas saturiska izbuve:

1.-2.stundas Introduction to the topic “Mass Media”
3.-4.stundas  Social media in our lives. Social media addiction
5.-6. stundas Social Media for Business
7.-8.stundas  Social Media platform presentation
Lessons/Topics Activities Assessment HomeWork
Introduction to Introduction to the Review Lesson
the topic “Mass | topic Presentation “New
Media” General Discussion Medla-Fullpdf’ StUdy
Pairwork vocabulary (defined in
Vocabulary Training presentation)
Social media in | Discussion On-line Review Lesson
our lives. Social | opportunities of Vocabulary Test. Presentation “New
media addiction | social media Link to test will be | Media-Full.pdf”.
Watching public provided during Read text “Social Media
speach TED.com Zoom lesson for Business: A
Sharing opinion on Mark (1-10) Marketer's Guide”

media addiction

Social Media for

Business

Text discussion.
Sharing opinion on
Social Media for
Business

On-line Reading
Test. Link to test
will be provided
during Zoom lesson

Mark (1-10)

Prepare short (3-5 min)
presentation on social
Media in accordance to
the plan (defined during
the online lesson)

Social Media platform
presentation

Presentation of the
developed reports

Mark (1-10) for
oral presentation

1.3. Témas apguves vértésana

Izglitojamo macibu vielas apguves Iimenis tiek vertéts regulari, analizgjot atseviskas valodas

prasmes:

Valodas pielietojums — online leksikas tests

LasiSana — online lasiSanas tests

Runasanas — zinojuma prezentésana

Visi parbaudes darbi tiek verteti 1-10 ballés:




10 c
Vardiskais N
ballu | _ . Skaidrojums
. vertéjums
sisteéma

Zinasanas, prasmes un kompetence atbilst un parsniedz macibu t€mas prasibas;

10 izcili  |ir apguvis zinaSanas un prasmes tada Itmeni, ka sp& macibu saturu patstavigi
izmantot jaunu zinaSanu apguvei un radoSu uzdevumu risinaSanai.
Zinasanas, prasmes un kompetence atbilst macibu t€émas prasibam; prot risinat

9 teicami |atbilstosas problémas, pamatot un logiski argumentét domu, saskatit un izskaidrot
likumsakaribas.
Zinasanas, prasmes un kompetence atbilst macibu t€émas prasibam; macibu satura

8 loti labi |pamatjautajumos pauz personisko attieksmi vairak konstatacijas neka analizes
limeni.

" labi Zinasanas, prasmes un kompetence atbilst macibu t€émas prasibam, tacu dazkart
konstat€jama neprasme iegiitas zinaSanas patstavigi izmantot.

andriz Zinasanas, prasmes un kompetence atbilst macibu témas a prasibam; dazreiz triikst

6 g labi padzilinata problémas izpratne, nespgj pilnvertigi pielietot zinasanas praksge, bet
prot izmantot zinaSanas un prasmes péc parauga.

5 viduvai Zinasanas, prasmes un kompetence dalgji atbilst macibu t€mas prasibam; triikst

d kompetences zinasanu pielietoSanai prakse.
andriz |,. _. . o o =
4 BANCIZ 74 a%anas atbilst minimalam macibu témas prasibam.
viduvéji
3 vaji  |Virspusgjas zinasanas par macibu t€mas svarigakajam pamatproblémam.
2 loti vaji |Virspusgji apguti atseviski macibu t€mas jautajumi.

Vertejums pec

uzdevumu izpildes Iimena:

Vertejums balles 1 2 3 4 5 6 7 8 9 10

Uzdevumu 97-

izpildes 1-14 [15-29(30-44| 45-59 [60-67| 68-75 | 76-83 | 84-91 | 92-96 100
[tmenis % 100%




2. STUNDU TEMATISKIE PLANI

2.1. Stundas “Introduction to the topic “Mass Media”” plans

Meérkis: sekmét izglitojamo izpratnei par komunikacijas kanaliem, medijiem, to veidiem.
Uzdevums:

e paplasinat vardu krajumu t€ma;

o diskutét par komunikaciju iespgjam, masu mediju veidiem, to nozimi

e salidzinat e-medijus ar tradicionalajiem medijiem
Stundas materials: skolotaja prezentacija (2.pielikuma), YOUTUBE ieraksts

Stundas gaitas

1. Class discussion about data, communication channels, types of communication
media
What is data?
What kinds of data do we usually deliver, receive, share?
What is media? Communication media?

What kinds of communication media you know? Could you give examples?

2. Work in pairs. Personal experience with traditional mass media

Students’ Task: look at iconography of traditional mass media, think about them, prepare 2
questions about each of media and ask to your partner. Ex:

Do you like watching TV?

How often do you listen radio? What is your favorite channel?

Upon exchange of questions and answered prepare a short comparative report about your
and your partner’s experience. Use expressions: Both of us... My partner prefers.. but..

None of us..

3. Work in pairs. Personal experience with social media

Students’ Task: Look on iconography of social media, name them ( if none of you knows
the icon find the answer in internet) and tell each other if you are familiar with the platform.
Report the class about the results of your discussions.

4. Class discussion of future of soft copies and hard copies of books, magazines,

newspapers




What is soft copy and hard copy?

What periodicals you know?

Do you read periodicals? What is your favorite one?

Do you prefer to read hard copies or soft copies?
Students’ Task: evaluate the listed qualities of soft copies. Is it an advantage of
disadvantage? Justify your answer
5. Expanding vocabulary.
Review the vocabulary listed on slide. Make a sentence with the mentioned words.
Discussion of meanings in context.
6. Using new vocabulary for discussion of the phenomena of “new media”

Watch to https://www.youtube.com/watch?v=CxbnnQtl0H4 and use PPT slides for

discussion.

Summarize the idea of new media. Why these media are considered to be “new”?

online vocabulary test.

7. Homework: study new vocabulary, work with online dictionaries, get prepared for

2.2. Stundas “Social media in our lives. Social media addiction” plans

Merkis: sekmét izglitojamo kritiskas domasanas pielietoSanu, runajot par socialo mediju
iesp&jam, draudiem, vertet savu un citu personu pieredzi socialo mediju pielietoSana.
Uzdevums:

e Parbaudit vardu apguves Iimeni;

e Diskutét par socialo mediju lomu, draudiem un iesp&jam

e Klausities publisko uzstasanos, analizét un komentet teikto
Stundas materials: skolotaja prezentacija (2.pielikuma), YOUTUBE ieraksts, leksikas tests
online Kahoot ! (3.pielikuma).

Stundas gaitas

1. Vocabulary test with Kahoot!
Students complete vocabulary test online on www.kahoot.it
2. Class discussion social media
What “social media” means?
What “social media” refers to?
What are main qualities of “social media”?

What content do people share in “social media™?




What “social media” do you use?

What advantages do “social media” provide to people? To business?

3. Work in pairs. Opportunities of social media
Students’ Task: read the listed opportunities, evaluate them and ask you partner 5 questions
about his/her usage of social media. Report to class the comparative summary about the

opportunities of social media.

4. Class discussion of addiction to social networks

Read the statement on ppt slides and discuss the expression in bold red. Read the statements

again and provide you own opinion on the problem of addiction:

1. “Checking and scrolling through social media has become an increasingly popular
activity over the last decade.

Although the majority of peoples’use of social media is non-problematic, there is a small

percentage of users that become addicted to social networking sites and engage in

excessive or compulsive use”

2. “Social media addiction is a behavioral addiction that is defined by being overly
concerned about social media, driven by an uncontrollable urge to log on to or use
social media, and devoting so much time and effort to social media that it impairs other
important life areas”

3. “Social media use becomes problematic when someone views social networking sites as
an important coping mechanism to relieve stress, loneliness, or depression.”

5. Preparation listening task

Students’ Task: look on photo on slide and read the promo: Leslie Coutterand.Celebrity,

selfie-culture, andone’strue self. A FrenchTV star shares her awakening to the truth behind

a self-absorbed social media life-style. Try to predict the content, main ideas of Leslie’s

speach on ted.com

6. Listening task
Watch https://www.youtube.com/watch?v=JH5bC-SLvb4 for 2 times. Answer the

questions:

1.Why Leslie didn’t recognise herself on a poster in Zimbabwe?

2.What made Leslie to change her attitude towards social media?
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3.Do you agree that our «digital habits have a long term impact on ourselves, our
society and our planet»?

7. Class room discussion. Sharing personal opinion
Read the statement: Social media provides an endless amount of immediate rewards in
the form of attention from others for relatively minimal effort.
Answer the questions:
Do you agree?
Could you give an example of someone’s addicted behavior?
Are you social media addicted?
8. Homework: read the text about social platforms and their opportunities for

business, define main qualities of each mentioned platform

2.3. Stundas “Social Media for Business” plans

Merkis: veicinat socialo mediju kritisko analizi, sekméto to lietoSanu profesionalajam
vajadzibam.
Uzdevums:

e Definét popularo socialo mediju kvalitates, salidzinat iesp&jas, definét maza radosa

biznesa vajadzibas un veértet socialo tiklu tehnisko un saturisko atbilstibu

e Diskutét par socialo mediju iesp&jam maza biznesa vajadzibam

e Lasit profesionalas publikacijas, atlastt vajadzigu informaciju.

e Vertét izpratni par izlasttu informaciju
Stundas materials: skolotaja prezentacija (2.pielikuma), raksts par socialajam platformam
(4.pielikuma), YOUTUBE ieraksts, lasiSanas tests online Kahoot! (5.pielikuma),

Stundas gaitas

1. Class discussion about creative business and SMM for creative business
What “social media management” means?
Why did SMM become important for modern business development?

Is social media useful for creative business promotion?

2. Work in pairs. Benefits of social media for business
Students’ Task: read the benefits listed on ppt slide (25) and discuss them with your partner.
Come to joint conclusion about importance of each individual benefit for small business,

provide examples and report your conclusion to the class.

11



3. Reading text and discussion

Read the article Social Media for Business: A Marketer's Guide By Kiely Kuligowski,

StaffUpdated: October 2, 2020 published on popular business resource Business News

Daily : https://www.businessnewsdaily.com/7832-social-media-for-business.html and
answer the questions

o What are main qualities of the mentioned Social Media?

o How could you evaluate if the platform is suitable for your business?

o What are benefits of using social media for your business?

o What best practices does the author suggest to use in order to become successful on

social media?

Prepare a short review for each social media platform mentioned in the text considering it’s

benefits for small creative business.

4. Reading test on-line

Complete online test based on article Social Media for Business: A Marketer's Guide By

Kiely Kuligowski, StaffUpdated: October 2, 2020
S. Homework

Prepare a presentation about one of the most popular social networks ( Twitter,
Facebook, Instagram etc) in accordance with the following plan:

- Brief introduction (Name, creator, years of development, year of release);

- Mission ( audience, objectives);

- Interface, users interaction opportunities, peculiarities ( comparing to other
networks);

- Business Facts.

Time limit- 3-5 min

2.4. Stundas “Social Media platform presentation” plans

Merkis: sekmét prezenteéSanas prasmju attistibu, kas ieklauj uzstasanos un datnes, kas vizuali

papildina uzstasanos, sagatavosanu

Uzdevums:

Uzstaties par izveleto t€ému, izmantojot sagatavotu prezentaciju, ieverojot planu, laika
ierobezojumus.

Vertét klases biedru uzstasanos, pielietojot vert€sanas kriterijus
12




Stundas materials: izglitojamo sagatavotas prezentacijas, vért€Sanas kriteriji un veért€Sanas
lapas ( 6.Pielikums).

Stundas gaitas

1. Introducing the plan of presentations, list of presentations, time requirements and
evaluation criteria

The teacher informs about requirements and evaluation criteria, makes a list of speakers,

distributes the scoring tables

2. Individual presentations

Students presents their prepared presentations in accordance to agreed order of speakers.

Answers questions.

3. Evaluation of presentations

One student is appointed to be a scoring man. Each student evaluates the presentation made
by a classmate using the agreed criteria and reports the scoring results. Overall evaluation
is an average of all numbers expressed in %.

13



SECINAJUMI

Macibu materials izstradats, lai sniegtu korektu priekStatu par medijiem un sagatavotu
izglitojamos veiksmigai profesionalajai karjerai. Mediju kulttirai ir unikala loma socialaja
sisttma - ta ir daudzfunkcionala paradiba, ko radijis tehnikas progress. Mediju kulttra
palidz apgiit dzivei informacijas sabiedriba nepiecieSamas prasmes un attieksmes, uztvert

un kritiski izvertet informaciju, veidot noteiktas dispozicijas un vertibu orientacijas.

Macibu teémas materials ir apkopots viena Power Point faila, kas lauj izglitojamajiem sekot
Itdzi macibu té€mas apguvei, atkartot macibu materialu, sagatavoties nakamajai stundai.
Macibu materials ir izstradats, iesaistot vairaku valodas prasmju attistibu ( klausiSanas,

runasana, lasiSana).

Parbaudes darbi veidoti, izmantojot miisdienu tieSsaistes platformas Kahoot! Iespgjas.
Kahoot! ir bezmaksas spé€lés balstita macibu platforma, kuras mérkis ir padarit macibas
izklaidgjosSas. Katram testam iesp&jams izveidot MS Excel datni (xlsx), kura ietverti testa

rezultati un statistika.

Darbs pie macibu kompleksa jaturpina un jaizstrada té€mas “Digitalais marketings” macibu
materials. Téma ir aktuals miisdienas un veicinas izglitojamo sagatavotibu profesionalajam

darbam.
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1.Pielikums.

Témas apguves programmas paraugs

Professional English

*Month*, 2021

PIKC Daugavpils Dizaina un makslas vidusskola “Saules Skola”, 1.vsk (foto, apgérbs,
tekstils)

Topic: NEW MEDIA

New media is any media — from newspaper articles
and blogs to music and podcasts — that are delivered
digitally. From a website or email to mobile phones
and streaming apps, any internet-related form of
communication can be considered new media.

3io¥;

Date Link Activities Assessment HomeWork
Introduction to the No Review Lesson Presentation
topic “E-publishing “New Media-Full.pdf”.
and New Media” Study vocabulary (defined
General Discussion in presentation)

Vocabulary Training
Listening to Leslie on | On-line Review Lesson Presentation
TED Vocabulary Test. | “New Media-Full.pdf”.
Sharing opinion on Link to test will be | Read text “Social Media
media addiction provided during for Business: A
Zoom lesson Marketer's Guide”
Mark (1-10)
Text Discussion. On-line Reading | Prepare short (3 min)
Sharing opinion on Test. Link to test presentation on social
Social Media for will be provided Media in accordance to the
Business during Zoom plan (defined during the
lesson online lesson)
Mark (1-10)
Presentation of the Mark (1-10) for RELAX!
developed reports oral presentation

MONTHLY ATTESTATION IS BASED ON 3 assessments!
TRAINING MATERIALS:
e Presentation “New Media-Full.pdf”
e Reading task “Social Media for Business: A Marketer's Guide”
(“SocialMedia Business.pdf”)
e Vocabulary Test




2.Pielikums.

Skolotaja prezentacija 1.-6.stundai



Traditional and New Mass Media fo'\r%

creative business.
Sessions 1-8



WHAT IS MASS MEDIA

Sessions 1-2




Media are the communication tools used to store and
deliver information or data

quantities

numbers ) information
\ ~

/\

observations measurement



Media

Media are the communication tools used to store and
deliver information or data

[ Communication Media ]
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Traditional media

Billboard Direct Mail
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E-books against hard copies

What do you think of the future of hard copies of books, magazines,
journals, newspapers?

Media are the communication outlets or tools used
to store and deliver information or data

Hard copy - a printed version on paper of data held in a
computer.

Soft copy -a digital version of a data that is kept on a storage
device.



E-books against hard copies

can be accessed all over the world in a matter of seconds.
Faster to publish

Significantly lower production costs

the authors can expect to keep up to 70% of the sales

can be purchased and read easily

cannot be signed/autographed

Easily pirated




E-books against hard copies




E-books against hard copies

Do you prefer reading printed publications or their online versions?
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New Media

New media refers to “those digital media that are interactive, incorporate
two-way communication and involve some form of computing

" Old Media | [ New Media
[V' Newspapers ] [ Blogs J
| Television | . YouTube |
[' dic ] [ Streaming J
[7_ J L eBooks J
Social Media
[ Facebook ]
Twitter ,
"

Copyright 2009-2016 Christopher S. Penn | cspenn.com | @cspenn

- New media relies on the Internet for distribution

new media is far more accessible for the
average individual

low physical costs of production and distribution




Vocabulary

Data

Communication

Broadcast
Media
Podcast
Webcast
Content
Feed
Addiction
Behavior
Influencer
Follower
Blog
Impose
Excessive

Humanity
Impact

To be conditioned
Mindfulness
Empower
Improve
Distribution
Self-absorbed
Interactive
Media-driven
To post
|dentity
Reflection
Consumer
Consumption






Social Media

Social media refers to websites and applications that are designed to allow
people to share content quickly, efficiently, and in real-time.

Content includes:

« personal information
 documents

e videos

« photos.




Social Media

Social media refers to websites and applications that are designed to allow
people to share content quickly, efficiently, and in real-time.

apps on their smartphone or tablet? '~ Great communication tool!

What is power of social media?



Social Media

Y Social Media

Vigibility - Connectivity - Branding

For people? °® MARKETING

the ability to connect and share information with anyone on Earth, or with many
people simultaneously.

For business??
advantage of a popular new communication method to reach out to customers.

Even governments and politicians utilize social media to engage
with constituents and voters.



Social Media

photo sharing

blogging

social networks

video sharing

business networks

virtual worlds

Social media may
take the form of a
variety of tech-

enabled activities.




Social Media addiction

Checking and scrolling through social media has become an
increasingly popular activity over the last decade.

Although the majority of peoples’ use of social media is non-
problematic, there is a small percentage of users that become
addicted to social networking sites and engage in excessive or
compulsive use



¢'-‘ '

w7 e

. Social media addiction is a behavioral addiction that is defined by
being overly concerned about social media, driven by an
uncontrollable urge to log on to or use social media, and devoting so
‘ much time and effort to social media that it impairs other important

life areas.
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Social Media addiction

Social media use becomes problematic when someone views social networking
sites as an important coping mechanism to relieve stress, loneliness, or
depression.




Social Media addiction

Leslie Coutterand (born October 1984) is a French
actress, model, writer, director and documentary
filmmaker from Chamonix, France.

https://www.youtube.com/watch?v=JH5bC-SLvb4



Social Media addiction

1. Why Leslie didn’t recognise herself on a poster in Zimbabwe?
2. What made Leslie to change her attitude towards social media?

3. Do you agree that our «digital habits have a long term impact on ourselves,

our society and our planet»?

TEDX

https://www.youtube.com/watch?v=JH5bC-SLvb4

Celebrity, selfie-culture, and one’s true self.
A French TV star shares her awakening to the truth behind a self-absorbed social media lifestyle.



https://www.youtube.com/channel/UCsT0YIqwnpJCM-mx7-gSA4Q
https://www.youtube.com/channel/UCsT0YIqwnpJCM-mx7-gSA4Q

Social Media addiction

Social media provides an endless amount of immediate rewards in
the form of attention from others for relatively minimal effort.

ADDICTIO

Do you agree? Could you give an example of addicted behavior? Are
you social media addicted?







Social Media for business

Social Media Management has become an extremely important
and powerful business tool.

Benefits:

convert buyers into followers.

Competitor research

Increase brand awareness and convert buyers into
followers.

Build informal relationships

Speedy customer service and satisfaction




Social Media

4 I
LinkedIn is a social networking site designed specifically for the business community. The goal of
the site is to allow registered members to establish and document networks of people they

know and trust professionally.

\ /
/"Reddit is a social news website and forum where stories are socially curated and promoted by site )
members. The site is composed of hundreds of sub-communities, known as "subreddits.” Each subreddit
has a specific topic such as technology, politics or music. Reddit site members, also known as, "redditors,"
submit content which is then voted upon by other members. The goal is to send well-regarded stories to
\ the top of the site's main thread page.

J
Pinterest is a social curation website for sharing and categorizing images found online. Pinterest requires
brief descriptions, but the main focus of the site is visual. Clicking on an image will take a user to the
original source. For example, clicking on a picture of a pair of shoes might redirect users to a purchasing site
and an image of blueberry pancakes might redirect to the recipe. y



https://whatis.techtarget.com/definition/LinkedIn
https://searchcio.techtarget.com/definition/Reddit
https://whatis.techtarget.com/definition/Pinterest

Social Media

Facebook is a popular free social networking website that allows registered users to
create profiles, upload photos and video, send messages and keep in touch with friends,
family and colleagues.

Twitter is a free microblogging service that allows registered members to broadcast short posts
called tweets. Twitter members can broadcast tweets and follow other users' tweets by using
multiple platforms and devices.

*Wikipedia is a free, open content online encyclopedia created through the collaborative effort



https://whatis.techtarget.com/definition/Facebook
https://whatis.techtarget.com/definition/Twitter
https://whatis.techtarget.com/definition/Wikipedia

The article is for small business owners who want to learn about the different types of social media
platforms used for business and the benefits of using social media as a business.

« > C @ businessnewsdaily.com/7832-social-media-for-business.html o 3 % 8 » %
BUSINESS
NEWS DAILY START GROW BULD LEAD FIND Q@O DO

SALES & MARKETING  FINANCES YOURTEAM TECHNOLOGY SOCIALMEDIA  SECURITY

WE ARE HERE FOR YOUR BUSINESS - COVID-19 RESOURCES >

Product and service reviews are conducted independently by our editorial team, but we sometimes make money when you click on links. Learn more.

o e v i 1. What are main qualities of the
Social Media for Business: A Marketer's Guide mentioned Social Media?

fo Yo ino @0 Jvo MORE

| Update .
o | A N | 2. How could you evaluate if the platfom
e Using social media for business can be a great way to engage with customers, view competition and L
is suitable for your business?

develop a brand voice.
e Facebook alone has 2.7 billion active monthly users.

e The main social media platforms used for business include Facebook, Twitter, Instagram and LinkedIn.

What are benefits of using social
media for your business?

e This article is for small business owners who want to learn about the different types of social media
platforms used for business and the benefits of using social media as a business.

nensuria / Getty Images

If your small business isn't on social media, you could be missing out on significant value,

including new customers, insights into your brand, and audience and engagement opportunities with customers and 4. What best pra ctices does the author
competitors alike. Plus, social media can be a highly cost-effective way of reaching your customers in a personalized way. .

suggest to use in order to become
successful on social media?

brands must go where the people are!!!




PRESENTATION TASK

Prepare a presentation about one of the most popular social networks (
Twitter, Facebook, Instagram etc) in accordance with the following plan:

1. Brief introduction (Name, creator, years of development, year of release);
2. Mission ( audience, objectives);

3. Interface, users interaction opportunities, peculiarities ( comparing to other
networks);

4. Business Facts.

Time limit- 3-5 min
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Questions (13)

1- Quiz
Which word describes the picture?

a impact
n reflection
n behavior
n information

2 - Quiz
Individuality, personality, distinctiveness, uniqueness ( continue the list of
synonyms)

n information
n data

n identity
n humanity

30 sec

X X S X

30 sec

X S X X



3-Quiz

Distribution is

a the process of making a product or service available for the consumer

n the change in direction of a wave at a boundary between two different media

(J

4 -True

Blog is a regularly updated web page, typically one run by an individual , that is

the process of consuming

or false

written in an informal style.

5 - Quiz

.. is a psychological and physical inability to stop consuming a chemical, drug,

False

activity, or substance.

oo

communication

addiction

behavior

reflection

30 sec

30 sec

30 sec

X X S X



6 - Quiz
To enhance in value or quality , to make better,... (choose the word with the same
meaning)

a to impact
n to improve

O to send

u to reflect

7 - Quiz
Egocentric, egoistic, self-concerned, self-obsessed, self-oriented, self-preoccupied 20 sec
(continue the list of synonyms)

u altruistic

n self-absorbed

generous

30 sec

X X S X

X X S X

u excessive

8 - Quiz
.. is a person who is able to generate interest in something by posting about it on
social media.

a Consumer X
n Gamer X
O Influencer v
u Follower X



9 - Quiz

Mindfulness is ...

a the condition of being addicted to a particular substance or activity.

n the quality or state of being conscious or aware of something.

o

the act or process of consuming

10 - Quiz

His research involved the study of instinctive ... in birds.

1 - Quiz

A powerful effect that something, especially something new, has on

appearance

a situation or person.

A
g
°

consumption

result

impact

happiness

30 sec

<

30 sec

30 sec

X S X X



12 - Quiz
Involving the actions or input of a user:

n interactive
n passive
u proactive
u individual
13 - Puzzle

.. is ... over the Internet, using online streaming.

not streamed.

Webcasting
Broadcasting
Podcasts

Internet

Resource credits
Description:

... are delivered via the ... but are

30 sec

X X X X

60 sec
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Social Media for Business: A Marketer's
Guide

By Kiely Kuligowski, StaffUpdated: October 2, 2020

e Using social media for business can be a
great way to engage with customers, view
competition and develop a brand voice.

e Facebook alone has 2.7 billion active
monthly users.

e The main social media platforms used for
business include Facebook, Twitter, Instagram
and LinkedIn.

This article is for small business owners who want to learn about the different
types of social media platforms used for business and the benefits of using social
media as a business.

If your small business isn't on social media, you could be missing out on significant value,
including new customers, insights into your brand, and audience and engagement
opportunities with customers and competitors alike. Plus, social media can be a highly
cost-effective way of reaching your customers in a personalized way.

"Social media provides targeting capability, as well as reach and scale, at a lower cost than
almost all other marketing channels," said Abdul Muhammad, chief digital officer and
partner at rbb Communications, in a previous Business News Daily interview. "People are
on social media all day, every day - brands must go where the people are."

If you're considering getting your business onto social media, however, it's important to
consider which platforms are right for your business and will provide the most value.

Not every social media platform is a good fit for every business, so you should invest your
time and skills in the platforms where you're most likely to reach and engage with your
target audience. Each platform has a mission, purpose and unique audience. For example,
Instagram is heavy on visuals, whereas Twitter allows you to inject some personality into
your posts and engage with followers.

To help you learn more about the different platforms available, here are descriptions of the
most popular social media platforms for businesses:

Facebook

Facebook is a highly popular social media network with a varied audience, with over 2.7
billion active monthly users as of 2020. As such, every business should have a Facebook
page. When used correctly, a Facebook page can be invaluable to a small business.

You can use Facebook to share everything from photos to important company updates.
With a business account, you have access to powerful advertising tools and in-depth

1


https://rbbcommunications.com/

analytics. Business pages also have a lot of customization options. You can use Facebook to
highlight information such as your contact information, hours of operation, and the
products and services you offer.

Instagram

Instagram is also incredibly popular, with around 1 billion active users in 2020. From
Instagram Live to Instagram Stories, there is no shortage of tools businesses can use to
promote their services and products on the site. Instagram is a visual platform based
entirely on photo and video posts, so it's best for businesses that have strong visual content
to share.

It's important to note that this platform is almost entirely mobile: You can't take photos or
create new posts on the desktop version (although some social media management tools,
like Hootsuite and Buffer, do allow for direct Instagram scheduling on their desktop
platforms). More artistic niches tend to excel on Instagram, and it may not be the best fit
for your business, depending on your industry. Regardless, the person running your
account must have a good eye for detail and at least basic photography skills, ensuring the
photos and videos posted to your account are high-quality.

Twitter

While Twitter is great for short updates, engaging with followers and sharing links to blog
posts, it isn't for every business. On Twitter, you can share short tweets (240 characters or
fewer), videos, images, links, polls and more. It's also easy to interact with your audience on
this platform by mentioning users in your posts along with liking and retweeting tweets.

If you're a highly visual business or you don't have a strong brand voice, you may want to
skip this social media network. However, many companies excel on Twitter, such
as Wendy's, because they have a unique, on-brand voice on the platform that they use to
their advantage. Other companies use this platform to handle customer service because
customers who are also active on the platform will seek out companies to express concerns
or share praise.

If you have interesting content and can voice that content in an engaging way, Twitter is a
great tool for quickly spreading the word. Hashtags help boost posts, and if a user with a lot
of followers retweets you, your content could go viral. But with Twitter, it's important to find
balance. Don't just share your links or media; make sure you are also sharing a lot of
interesting, relevant content from other Twitter users.

Pinterest

This visually oriented platform allows users to save and display content by "pinning"
digital bulletin boards, which can be organized by category. For example, a personal user
might have a food board dedicated to pinning recipes, another board dedicated to
photography, and so on. The platform also has a series of special types of pins called Rich
Pins, which brands can use to add specific information to their pins, like product details
and location maps. Every pin on Pinterest includes an image or video, making it a purely
visual platform. As such, Pinterest is not the place for you to share information like your
business hours

Pinterest is great for niche businesses, but it may not be for every company. Popular
categories on the site are DIY projects, fashion, exercise, beauty, photography and food.
That's not to say that businesses outside of these categories can't succeed on the platform,
but it does make Pinterest an especially good marketing tool for businesses in those areas.



Snapchat

Snapchat is another mobile-only, visual social media network that's known for its
disappearing content. Users can send videos and photos to each other or post content to
their public Stories, which disappear after 24 hours. The app has expanded to include chat,
messaging, image storage, events and media content. Now, content posted on Snapchat can
easily be saved and uploaded elsewhere.

Because posts are temporary, there is less pressure to create super-polished content. You
can also see how many and which specific users viewed your story. A small business will
most likely utilize the platform's Stories feature, but keep in mind that only users who have
added you can view your Stories content. However, once you have an audience,

Stories allows you to easily create story-driven and interactive content.

YouTube

YouTube is a video-sharing platform where people can view, upload, rate, share and
comment on content. Now owned by Google, the site is a huge hub for news and
entertainment.

Many businesses on YouTube have a creative, visual or educational component. The
platform is heavily creative in nature, so it's important for you to have a dedicated video
editor producing content. However, your business doesn't need a channel to market on the
platform - there's a subculture of YouTube influencers who publish frequent videos and
often maintain large audiences. Often, businesses partner with YouTubers for product
placement because these users already have engaged audiences. Using YouTube
influencers can be an easier way of marketing your business on the platform, since you
don't have to put in the time and effort of creating content and building a following, which
can take years.

LinkedlIn

LinkedIn has 260 million monthly users and is the best platform for professional
networking. It's a great place to find top talent, position yourself as an industry leader and
promote your business.

LinkedIn is designed to be more professional than other social media platforms and is
geared toward businesses and professionals. Users create profiles that are similar to
resumes, and companies can create pages that showcase their business. Because LinkedIn
is a professional platform, it's the best place to post job openings and information about
your company culture.

You can join industry-specific LinkedIn Groups to ask and answer questions, which can
help you establish brand recognition and bring users to your company page and website.
Like on Twitter, it is best to have a mix of original and shared content on your page, so
commit to creating polished, professional content related to your business.

TikTok

TikTok, the relatively new hit platform where users create and share short videos, can be a
successful option for businesses, but only if used properly. Because TikTok is mostly
popular with the infamously discerning Generation Z, it can be difficult to strike the right
tone to be successful as a business. If you want to create a TikTok account, make sure you
have a keen understanding of your brand and how that translates to TikTok specifically.
Look at how other businesses are tackling it before you try it yourself.

3



Key takeaway: The major social media platforms for business are
Facebook, Instagram, Twitter, LinkedIn, YouTube, Pinterest,
Snapchat and TikTok.

Benefits of using social media for business

There are several advantages to using social media for business, which increase as social
media becomes more enmeshed in society. Here are eight benefits of using social media for
your business.

Brand awareness

Billions of people across the world use social media every day, and it makes sense to put
your business where the customers are. Roughly 60% of Instagram users said they find
new products using the platform, making it well worth your while.

Brand personality

It's becoming more important than ever for businesses to have a distinct voice and engage
with customers on a human level. Social media provides an easy avenue for this, allowing
you to develop an identity and a voice to showcase your brand values and engage with
followers.

Thought leadership

Social media provides an opportunity for businesses to both learn from and stand out from
their competitors, establishing themselves as industry leaders through engaging and
relevant content. You can do this by sharing creative content on Instagram, writing
thoughtful blog posts for LinkedIn or showing a fresh perspective in tweets.

Increased website traffic

If your followers like your social media content, they become interested in you and go to
your website to learn more about your business, which means higher website traffic and
potentially more sales for you.

Reputation management

Reputation is everything, and social media gives you the perfect opportunity to
communicate with customers and solve issues quickly. You can even create a special
hashtag your followers can use if they have a question or complaint to ensure it is seen by
the right people. You can also use social media to highlight positive reviews or comments.

Analytics and insights


https://www.facebook.com/business/goals/build-awareness

Most social media platforms have their own analytics tools, which allow you to monitor
things like your follower count, engagement rates and click-through rates. These numbers
can help you figure out what kinds of content your followers respond to best and tweak
your marketing strategy accordingly.

Competitor analysis

Social media isn't just good for engaging with your customers - you can also use it to stay
on top of what your competitors are doing. Follow your competitors and take note of what
seems to work well for them and what doesn't. Work those insights into your social media
marketing strategy.

Targeted advertisements

It's easy to create ads on social platforms, and the benefit is that you can target them to
specifically suit your audience. Research has shown that users respond better when ads are
tailored to them, and this often increases engagement.

Key takeaway: There are many benefits to using social media for
business, including access to analytics, boosts in website traffic and
the chance to develop a brand personality.

How to use social media for business

Here are some tips and best practices to help you be successful on social media.

1. Post consistently.

You want your followers to know what to expect from you, so follow a consistent posting
schedule. This will also help you avoid posting too much, which can be off-putting for your
followers.

2. Have fun with it.
Provide fun ways to generate more leads and engage with your customers, like running
contests, linking to your website or special offers in your profile bio, and hosting live videos

with exciting updates or news. You can also utilize Facebook or [nstagram Shops to
sell directly on social media platforms.

3. Know your audience.

Use your analytics tools to see demographic information, customer behavior and social
media trends to inform your content. Knowing what your audience wants to see from you
and responding accordingly can go a long way in boosting your engagement rates.

4. Craft a social media marketing strategy.

The best way to ensure success on social media is to go in with a plan. This means sitting
down and coming up with a social media marketing strategy that includes each platform
you plan to use. For more information on how to create a social media marketing strategy,

check out this business.com guide.



https://www.businessnewsdaily.com/4632-online-shoppers-personal-ads.html
https://www.businessnewsdaily.com/4632-online-shoppers-personal-ads.html
https://www.facebook.com/business/help/912190892201033
https://business.instagram.com/a/shopping-on-instagram
https://www.business.com/articles/social-media-marketing-guide/
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Test to be done after reading article "Social Media for Business: A Marketer's
Guide" by Kiely Kuligowski, StaffUpdated: October 2, 2020
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Questions (13)

1-True or false

The article is proposed for large business corporations looking for promoting their 60 sec
business

a True X
n False v

2 - Quiz
Instagram is a visual platform based entirely on photo and video posts, so it's best 60 sec
for businesses...

that have a strong brand voice

that have strong visual content to share.

Silly answer

X X S X

Incorrect answer



3-Quiz
The best place to find top professional talent, position yourself as an industry 60 sec
leader and promote your business is..

n Instagram X
n Pinterest X
O LinkedIn v
u Facebook X
4 - Quiz

Pinterest is a perfect place for you... 60 sec

to share DIY projects, fashion, exercise, beauty, photography and food

to share information like your business hours

to share your unique, on-brand voice

X X X

story-driven and interactive content.

oo

5 - Quiz
TikTok is mostly popular with 60 sec

a the job-seekers

ustomers seeking out companies to express concerns or share praise.

with companies with brand voice

X S X X

O the infamously discerning Generation Z



6 - Quiz
An easier way of marketing your business on YouTube is... 60 sec

a creating your own channel

creating advanced video-content

C X X X

using YouTube influencers

O sharing you business hours

7 - True or false

Snapchat is known for its disappearing content. 30 sec

False

a True v
> X

8 - Quiz
You can utilize these social media platforms to sell your products directly 60 sec

Facebook or Instagram
Snapchat and Tweeter

Pinterest and LinkedIn

X X X X

TikTok and YouTube

oo



9 - Quiz
The best way to ensure success on social media is...

a to create social media marketing strategy

n to post frequently

O to create professional visual content

u to create content for Generation Z

10 - Puzzle

You can become an industry leader by sharing creative 1 on 2, writing blog posts
for 3 or showing a fresh idea in 4

content

Instagram
O LinkedIn

u Tweeter

1 - True or false

It is not important for businesses to have a distinct voice and engage with
customers on a human level.

n False

60 sec

X X X X

90 sec

60 sec



12 - Quiz
Following your competitors and taking note of what seems to work well for them 60 sec
and what doesn't is called...

a competitor anaalysis
n reputation management

O targeted advertisement

u brand awareness

13 - Poll

X X X X

How do you feel yourself after completing the test 60 sec

a Optimistic
n Neutral

O Pessimistic
u Frustrated

Resource credits
Description:



6.Pielikums.

Prezentacijas verteSanas Kriteriji 7.-8.stundai



Scoring Rubric for Oral Presentations: Example #1

Total
Category Scoring Criteria Points | Score
The type of presentation is appropriate for the topic and 5
o audience.
Organization

(15 points) Information is presented in a logical sequence. 5
Presentation appropriately cites requisite number of references. 5
Introduction is attention-getting, lays out the problem well, and 5
establishes a framework for the rest of the presentation.

Technical terms are well-defined in language appropriate for 5
the target audience.
Content - - - -
Presentation contains accurate information. 10
45 points — -

@sp ) Material included is relevant to the overall message/purpose. 10
Appropriate amount of material is prepared, and points made 10
reflect well their relative importance.

There is an obvious conclusion summarizing the presentation. 5

Speaker maintains good eye contact with the audience and is 5

appropriately animated (e.g., gestures, moving around, etc.).

Speaker uses a clear, audible voice. 5
Presentation Delivery is poised, controlled, and smooth. 5

(40 points) Good language skills and pronunciation are used. 5
Visual aids are well prepared, informative, effective, and not 5
distracting.

Length of presentation is within the assigned time limits. 5
Information was well communicated. 10
Score Total Points 100
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